
PSY4200 : Psychology and the Media 

A historical and contemporary examination of the psychological influences of the media. Consideration of the local, 
regional, national, and international influences of varied information sources including television, the Internet, print 
media, electronic communication devices, and radio within a developmental context. 
Credits  4.0 
Prerequisites 
PSY2010, PSY2022, and PSY3010 with grades of "C" or better 
Corequisites 
None 
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